a9 storebrand

Sustamnability questions used
N tender processes



o storebrand

Company Information

Question we ask to our suppliers

Name of company (legally registered name, no abbreviations)

VAT registration number / Organization number

Do you sell / estimate to sell goods and services to Stobrebrand/SPP for more
than 800 000NOK ex VAT? If not, you do not need to fill out the rest of the survey

Number of full time employees (FTE)

Name of contact person for sustainability matters

E-mail of contact person for sustainability matters

Which sector does your company operate in? (Based on GICS codes.
Read more here

Storebrand response

Storebrand ASA

916 300 484

1742

Marcus Bruns

marcus.bruns@storebrand.no

Financials

Share your opinion with us!

suppliers? Give us your input using this link

Do you have input to the questionnaire and how we map our

19188 11/2020


https://www.msci.com/gics
https://forms.office.com/Pages/ResponsePage.aspx?id=Pzi1RO2uWUmmdCTZB7k5ZrYJqqD2oJhHvbAcQrMPeAFUMUkwNElSQUdWUUdCRkJaVFNSRTFDVDA5Ri4u

o storebrand

Strategy

Question we ask to our suppliers

Storebrand response

Link/comment

Is sustainability integrated into your corpora-
te strategy?

Please provide an overarching description of
your ambitions and strategy for sustainability.
If this information is public, please provide a
link.

What are your most material strategic focus
areas for sustainability? Please indicate rele-
vant SDGs

Yes

Storebrand continuously strives to

be a sustainable finance institution,
contributing to the transition to a
low-carbon economy, the Paris Agre-
ement, as well as the UN sustainable
development goals. We integrate
sustainability into all our business
areas, and strive to be at the absolute
forefront in our sector. The main goal
is to make a real world impact. We are
comitted to having a carbon neutral
investment portfolio by 2050, at the
latest.

SDG 3,5,6,7,8,11,12,13

Read about our
sustainability work here

Read more about this on page
27-29 in our annual report


https://www.storebrand.no/en/sustainability
https://www.storebrand.no/en/sustainability
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/d0e9764c-1757-4fe1-a96b-c71c90a998a4:7cf55a6b7cc6fcd106f6bad885985c4c3608b11d/2019-annual-report-storebrand-asa.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/d0e9764c-1757-4fe1-a96b-c71c90a998a4:7cf55a6b7cc6fcd106f6bad885985c4c3608b11d/2019-annual-report-storebrand-asa.pdf

o storebrand

Climate impact

Question we ask to our suppliers | Storebrand response Unit
2017 2018 2019
"Does your company have a carbon accounting chpe !
report? If YES, please attach it here, and provide ) dlregt 19 14 [ Tonnes CO2
data for 2019 in the corresponding box below. emissions
Reported in tonnes CO2e for Scope 1-3 in your
own operations, with no spaces, commas etc. If Scope 2
you do not have a carbon accounting report, we - indirect 320,0 201,0 179,0 Tonnes CO2
encourage you to make one, for instance using emissions
www.klimahub.no "
Scope 3
- other indirect | 1162,0 1241,0 1339,0 Tonnes CO2
emissions
Total carbon | ;039 1443,4 1519,1 Tonnes CO2
emissions
Please enter the companys revenues for 2017- Revenues in -
2019 (will only be used for carbon calculations). Million NOK 477 > 011 >308 Million NOK
Carbon Ton CO2/
. . 0,311 0,288 0,286 MNOK
intensity
revenue

Question we ask to our suppliers

Does your company have a carbon accounting
report?

Is the carbon accounting report public? If yes, attach
the link.

Is the carbon accounting report validated by a third
party? If yes, attach the link or other documentation.

What share of the companys energy consumption is

from renewable sources (either through the purchase

of guarantees of origin, or own renewable energy
installations).

Storebrand

response

Yes

Yes

Yes

95-100%

Link/comment

Carbon accounts

Verification page 218

Storebrand purchases guarantees of origin for
all the energy consumption in our own

operations.

XXXXXX  XX/2015 Foto: Loremipsum


https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/01e27dd8-5b56-416f-9bfe-06d0cf3f9e54:6a4578c593288f9f2282d0c1eec7b5469f8c46b3/2019_Carbon_Accounting_report_Storebrand_SPP%20.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/d0e9764c-1757-4fe1-a96b-c71c90a998a4:7cf55a6b7cc6fcd106f6bad885985c4c3608b11d/2019-annual-report-storebrand-asa.pdf

o storebrand

Storebrand
response

Question we ask to our suppliers

Link/comment

Is your company carbon neutral? Yes

If you are not currently carbon neutral, do you have a
target in place to be carbon neutral by 2025? Please
attach roadmap/plan if available.

If you compensate carbon emissions through
purchasing carbon offsets/quotas, what price per tonne  More than 70 NOK
of CO2 do you pay? Please attach documentation.

"Have you set any quantitative CO2-reduction targets?
Please explain your CO2-reduction targets, and prog-
""add comments™" box.

We have committed to
setting a SBT-target

ress towards targets in the

Is sustainability considered (with wheighting) when you

20 %
chose suppliers? ’

"Does the company report on climate risk, e.g. in line
with the TCFD recommendations? Read more about Yes
TCFD here: https://www.fsb-tcfd.org/

In 2019, we experienced
an increase in CO2
emissions, mainly due

Please explain the trend of your company's carbon to increased emissions

emissions over the recent years. from corporate air travel.
Therefore, we have intro-
duced an internal carbon
tax on air travel

We are allready carbon neutral, through
reducing our emissions and buying carbon off-
sets. However, our main focus is on continuously
working to reduce our emissions.

In addition to offsetting our emissions through
purchasing carbon offsets, we have also intro-
duced an internal price on carbon of T000NOK
per tonne CO2 for corporate air travel. The
funds are used purchase carbon offsets and for
internal sustainability projects.

Target to reduce CO2 emissions by 7.6% annu-
ally in line with the UNEP emissions gap report
2019. Science based targets (SBT) only recently
launched their methodology for financial institu-
tions, therefore, we have not set targets yet.

Annual report page 20-23

The internal price on carbon for corporate air
travel is T0O00NOK per tonne CO2. The funds are
used to purchase carbon offsets and for internal
sustainability projects. We have also introduced
a dashboard for leaders to follow up on the air
travel in their department.


https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/d0e9764c-1757-4fe1-a96b-c71c90a998a4:7cf55a6b7cc6fcd106f6bad885985c4c3608b11d/2019-annual-report-storebrand-asa.pdf

o storebrand

Diversity and equality

Storebrand
response

Link/comment

Question we ask to our suppliers

Does your company measure and set targets for
diversity and/or gender equality? If yes, please
explain and/or add documentation for measure-
ments and targets

Yes

We have targets for a 50/50 share of men
and women in our board of directors and at

all management levels.

Question we ask to our suppliers Storebrand response Unit
2017 2018 2019 Year

Share of women in top management (level1-2) Not available 3 outof9 3outof 10 Number

Share of women at the level below top management (level 3) Not available 46% 41% Percentage

Share of women in total Storebrand Group Not available 48% 47% Percentage

Further information

management.

For more information, please see our annual report page 50, and the notes on page 223.

Definition of management levels: Level 1= Chief Executive Officer Level 2 = Executive management Level 3 = Reporting to executive

Question we ask to our suppliers Storebrand response Unit
2017 2018 2019 Year

W I i f \

omens salary as a p.rgportlon of mens salary extended top Not available 1103 % 100.5 % Percentage
management per position category (Hay Grade 21-23)
Womens salary as a proportion of mens salary all other
employees excluding senior staff, per position category (hay- Not available 99.2 % 99.1 % Percentage
grade 13-20)

Further information

other information on page 50.

The compensation for all members of the group executive management team can be found on page 147 in our annual report, and the

Description of Hay Grade: Hay Grade is a widely recognised method to enable organisations to map and align roles. The system is
used by several organisations in Norway and internationally. The systems allows for comparisons of salaries for positions with similar
demands to competence, experience and complexity. The system is used for comparing salaries for positions across the organisation
and similar positions with similar Hay Grade in the labor market. The figures only apply for Storebrand in Norway. Hay Grade above 24
is notincluded, as only men are represented here (applies for 3 positions only).




o storebrand

ESG management systems
and certifications

Question we ask to our suppliers SEElEme Link/comment
response

"What standards and/or certifications do you use?

L ) Miljgfyrtarn See our certificate here
(Please add documentation if available) Jety

"Have you signed the UN Global Compacts 10 core
principles

We have signed, and report to UNGC

Yes, we have signed them
annually


https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/e4780564-654d-4ecc-854a-166ab7674edf:6b897f7843bcb19630e8ca3ad3658a556cea4532/2020_23_Storebrand_Eco_Lighthouse_certificate.pdf

o storebrand

Guidelines

Question we ask to our suppliers

Storebrand
response

Link/comment

Does your company have the following corporate guidelines/policies in place? If yes, please attach supporting docu-

ments.

"Guidelines on ethics

"Guidelines for whistleblowing

"Guidelines for corruption and anti-money laundering

"Guidelines on Human Rights, hereunder labor rights

"Guidelines for procurement

"Guidelines for diversity and equality

"Guidelines for corporate travel, hereunder employee com-
muting

Are the following conventions covered by your guidelines?

The international labor organizations (ILO) Core conventions

UN Global Compacts 10 core principles

UN Guiding Principles on Business and Human Rights

OECD Guidelines for Multinational Enterprises

"Do you require certain guidelines from your suppliers? If yes,
tick the relevant ones below

Has your company been involved in any breaches and/or law
suits related to any of the above themes in recent years? If
yes, please explain in the comments section

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

No

See guidelines here

idelines her

See guidelines here

See guidelines here

See guidelines here

S _—

Our guidelines for corporate travel and
commuting is an internal document.

Our Procurement Policy

In addition to the sustainability elements

of our procurement policy, all our suppliers
must tign Storebrands standard annex for
sustainability, stating that they shall adhere
to the UNGCs 10 core principles. In addition
the annex requires self-declarations on social
dumping and HSE.

If the company has been involved in such
cases in recent years, it will show a red flag
in our systems. Thus, an explanation can be
useful.


https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/9eb2cbe2-b599-4b0f-baf9-a1c3437283fe:dfa0b744e4daac3932a87b8109aa2e74046184eb/2020_Ethics%20in%20Storebrand_Code%20of%20Conduct.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/ce562afc-90aa-4856-9b6a-0287d341fd37:100fb40ad3f3ebe7d6ae042152802d79d9430598/guidelines-whistleblowing.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/ef2bce28-f74a-4ac0-b8b3-5ea0c7ab07d2:7bab50ea8b45972c8d7b6d34a9aa833674acf0b3/anticorruption-guidelines.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/6aa4573b-1bc5-41ea-84e6-61b10fcd642d:c980b9c57df2e499cdc427f161d07b3310d49e77/Storebrand%20group%20human%20rights.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/c83eec5f-7fab-4b72-b1cb-cf6fe56b86e7:6de85fa3a3ece88c8a47051fc95a3522acab422d/Procurement%20Policy_per%20May%202019.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/04bb06a1-fea5-480a-aad2-68df2f9b7596:b800815eac9a439ddb7826618dac24b17c3338bd/45474%20Diversity%20and%20equal%20opportunities_Final.pdf
https://www.storebrand.no/en/sustainability/sustainability-library/_/attachment/inline/c83eec5f-7fab-4b72-b1cb-cf6fe56b86e7:6de85fa3a3ece88c8a47051fc95a3522acab422d/Procurement%20Policy_per%20May%202019.pdf

o storebrand

Product/service

Question we ask to our

suppliers

If you classify your company and your
products/services as more sustai-
nable than your competitors, please
provide an explanation here.

Storebrand
response

Here are some examples, but note that
the information we give to our customers
on this questions depends on which finan-
cial products they are purchasing.

We have an internally generated ESG-ra-
ting of all companies we invest in. We
also score very well across a range of
external ESG ratings. We have a holistic
climate strategy for investments. The
carbon footprint of our funds are lower
than their comparable indexes. We have
clear targets on sustainability for our own
business, as well as for our suppliers and
partners. We are certified according to
"Miljefyrtarn” and are climate neutral.

Link/comment

Why do we ask about this?

This is a question we analyze qualitati-
vely giving us an opportunity to separate
the best suppliers from each other. Has
the supplier evaluated what makes their
company and their products/services
stand out as more sustainable than their
peers?



